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lf semester B"com. Degree (cBcss-suppiefimprov.) Examination, April 2a2QeA!4 _ 20iB Admissions)

2B03coM , *o?*"fff?HTr, *o*KElNc
Time : S Hours

Max. Marks : 40
PART -. P.

Answer all questions. Each question carnes yz marks.

1. The aim of relationship marketing is delight.
2' lntroducing a product at high price a'd decreasing the price when competitionenters is knoivn as 

.__-_ prrcing.

\l/hen a braric, name is registered and iegarizect. it becomes a
The 4 p's in marketing rnix are prodr.ict, 

_-.-_--*, place andprornotion.

(4x1/z=2|

PART * B

Answer any four questions. Each question carries 1 mark.

5. Define marketing.

6. Who is a retaiier ?

7. Whai is branc ioyaity ?

8. What is one packaging ?

9. Whai rs depantrnental store ?

10. What is cJemand based pricing ?
(4x1=4)
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PART - C

Anslver any six questions (not exceeding one page), Each question carries 3 marrs'

11. Discuss the elements of rnarketing mix'

12. What is market/product positioning ? Discuss its strategies'

13" Discuss the modern marketing concept'

14. What is internet rnarketing ? State its advantages'

15. What is relationsrrip marketing ? Discuss its advantages'

16. "Marketing starts be{ore production"' Discuss'

17. Discuss the {actors influencing prtctng'

1B'Discussthero|eandimportanceofmiddlemenindistributton.
PART _ D

Answer any two questiclns' Each question carries I marks'

lg.Whatisproductlifecyc|e?DiscussthestagesofPLCandstrategiestobe' v' 
uJop,ua'in dif{erent stages oJ a FLC"

2a,Whatiscnannelso{distribution?Discussthetypesandfunctionsofmiddlemen.

2l.Whattsservicemarketing?Disctlssthemajorcomponentsandtypesoi(2x8=16)

service markettng'

(6x3=18)


